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* Please refer to the Annual Fuso Capped Price Servicing terms and conditions. More info at fuso.com.au/Capped-Price-Servicing
# Fast Track Finance is subject to 60 month maximum terms, 30% maximum balloon repayment. Available on new Fuso products only. $350,000 Fast Track approval limit is including, and not in 
addition to any pre-existing financial exposure. Standard credit, assessment and lending criteria apply. More info at fuso.com.au/Fuso-Financial
^ Warranty terms and conditions apply, 5 year/200,000km whichever comes first, plus 1 year body warranty on Built Ready products. See an authorized dealer or our warranty policy at fuso.com.au/Warranty
Fuso is a registered trademark of Mitsubishi Fuso Truck and Bus Corporation Japan and distributed by Daimler Truck and Bus Australia Pacific Pty Ltd ABN 86 618 413 282.

IT ALL 
COMES WITH
A CANTER

The one and only Fuso Canter is celebrating 50 years in Australia. With the best 
safety systems in its class, fast track finance, a 5yr/200,000km warranty and capped 
price servicing - it’s no wonder it’s the light-duty truck of choice for getting the job done 
these past five decades. Available as a cab-chassis for those custom applications or 
a Built Ready spec, there is a Canter capable of all your business and transport needs. 

30,000KM SERVICE INTERVALS

CAPPED PRICE SERVICING*

FAST TRACK FINANCE#

ADVANCED SAFETY

5 YEAR WARRANTY^
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Customer  
Service  
Skills
Think about the time you had bad customer  
service, how did you feel and react?  What did you expect 
as a customer from that business or for that service?

As a business providing a service and products what are some of 
the skills you can train your staff to improve their customer service.

The following are some points to think about to help understand 
and improve customer service.

What is customer service?
Customer service is the act of taking care of a customer’s needs 
by providing and delivering professional, helpful, high-quality 
service and assistance before, during and after the customer’s 
requirements are met. Simply, meeting the needs and requirements 
of any customer.

Why is customer service important?
Good customer service leads to repeat business, referrals and 
improves your company’s image and goodwill.  If a customer has 
a bad experience, this can lead to loss of business. Remember 
good customer service is a revenue generator for your business.  

What are characteristics of good customer service?
Some of the key characteristics of good customer service include:

•	Politeness and Patience – good manners are almost a 
lost art.  Saying “hello”, “good afternoon”, “thank you” etc. 
are a part of good customer service.  Customers are often 
confused and frustrated.  Being listened to and handling 
them with patience helps alleviate their current frustrations.

•	Professionalism – Use the skills expected of a professional, 
it shows that you have good manners and good business 
sense. Staff should have strong knowledge of the products 
and services they can offer the customers.

	

•	Personalisation – good customer service starts with a 
human touch and being attentive. Personalise interaction, 
use the customer’s name when talking with them and 
remember specific things they have requested you to do for 
their move.

•	Product Knowledge – the best customer service 
professionals have a deep knowledge of how their company 
products and services work.

•	Communication – keep communication simple and leave 
nothing to doubt.  The ability to communicate clearly is a key 
skill as miscommunication can result in disappointment and 
frustration.  

•	Promptness – delivery of goods must be on time.  Delays 
and cancellation should be avoided.  If there is a problem, let 
them know as most people are understanding.

•	Problem Solving Skills – the ability to effectively listen to 
the customer’s problem, acknowledge and show empathy, 
offer an alternative, when agreed execute it and then follow-
up with the customer that they are satisfied.


